Nan3suN1TAaIAlUNIEaITIUNaNANan A uAS TRy Y1V
UnviaagBLTUMEBIINg

The Marketing Activities in Royal Monasteries Affecting Repeat
Making Merit Intention of Thai Generation Y Tourists

wazn1Fal o
Phra Pharatt Run
USgy andnuna
Prin Laksitamas
WA INY1AYHIN
Siam University

*pharathrun@gmail.com

UNANEYD
Ao o & aw ¢ A = ) & Y a )

n1539Asell AingussasAiiiofinyn 1) SnwagiiugiudnriedienaueLstueyIlng
Ly 2) sEAUALANILAINTIINIINISIaIAluNTEe1 AN NTNana A uRslaviyyg1ves
JnvinaungaULaIsTUINgY N ImEJLﬁuﬁagaaﬂﬂﬂduﬁaaéwﬁﬂﬁmLﬁml,mualﬁ%’umwnlm
AlUeInls99uiu 400 au FaduniTvenuunaunaiulasldnisduniuaiazldiuvasuniu
Huesesdolunisiiudeya Tirsiziidoyanianisuaniasniud Asesas Aduiavadis
wazAd e UNIINTgIY

£% 1 U 1 Qll u.'/ 1 1 a al

freg1dnvenisnauestuneyilnelasdiulugidunandgefiony 21-25 3
agluaniunnlan InsfnwiszauaininUsyyns tneusznevendnduntnauuidmiensy
FelselaRdenafioutasnimsowindu 15,000 v a1dveglunianals awnaiiuieain
wszaddasiufanssuiuneda dalimduiiedrzdnainiiew/ausdn JULUUNMSIHUNIYIBLEY
FIUAULDI LATIIUIUATILATUSEAUNTUTLAUNIUNTLININAT 3 ASS

Han13AnwInuln Inesaungudiegisinriesiieaiestuneyilnedaudniune
nanssuN1seaInlunsresunalegluseiunals (X = 3.16) Tagius8uIN AR UAINT T

[~ c{'cé —_ 1 g.J/ d' goj v 1 d' q:/ I

nsiduiienisla (X = 3.65) dwanudddaiieigivestinveuiienaueisduineyiiveeyly
SEAULIN (X = 3.80) AuidiAgAonIsuonme (X = 3.87)

(% '
G} £ 1 =

AdnARY : AINTIUNIIAAIR ANNASITIUD dnvesfidaluelstueIlng

Recieved : March 25, 2019 Revised : April 2, 2019 Accepted : May 14, 2019

58 ALLAIRUSITY



Abstract

The purposes of this research were aimed to study 1) the fundamental
characteristics of Thai generation Y tourists and 2) the opinion level of the marketing
activities in royal monasteries affecting repeat making merit intention of Thai generation
Y tourists. The data were collected from the samples of Thai generation Y tourists who
visited Wat Rai Khing. This research used mixed research, using the interviews and
questionnaires to collect data from 400 samples. The data were analyzed using
frequency distribution, percentage, arithmetic means, and standard deviation.

The responded samples of Thai generation Y tourists were mostly female, aged
21-25 years old, single status, Lower than a bachelor degree, work in private companies,
average income per month is less than or equal 15,000 baht, stayed in the central region,
the reason for visiting the royal monastery was to join activities, the monastery was visited
known from friends/acquaintances, the ways of traveling was by self and experience of
traveling was over 3 times.

The results of the study showed that the opinion level of Thai generation Y
tourists on marketing activities in royal monasteries was at the middle level (X = 3.16),
with agreed at a high level in activities depending on the mind (X = 3.84). The repeated
travel intention of Thai generation Y was at a high level (X = 3.80). The important factor
was told the others about the good experience of the marketing activities in royal

monasteries (X = 3.87).
Keywords : marketing activities, repeat making merit intention, Thai generation Y tourists
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